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2020 WAS A 
LITTLE (A 
LOTTLE) 
ODD
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AND GOOGLE SAID, 
"CHAOS? I GOT YOU."
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IT’S FINE.
JUST FINE.
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YOU 
CAN
GET 

TO IT.
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& I KNOW 
WHAT 

YOU'RE 
THINKING
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BUT HERE 
IS THE 
THING...
YOU’RE GONNA WANNA.
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GOOGLE  MAY  TELL  US  SECRETS

BADASS  (& CUSTOM)  VISUALS

EASY  ADVANCED   TRACKING
IN
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IF YOU WANT THIS INSTEAD OF THIS
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YOU GOTTA DO IT, NOW!
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THERE IS NO
RETROSPECTIVE DATA

& HONESTLY, IT DOESN'T REPLACE UA.
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SO, LET'S 
TALK 
TRACKING
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ENHANCED 
MEASUREMENT 

COLLECTS 
PRE-DEFINED

EVENTS
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USE PRE-DEFINED 
EVENTS

TO CREATE 
CUSTOM EVENTS
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USING ONLY CONDITIONS
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EVENT SPECIFIC 
DASHBOARDS
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USE  EVENTS 
THROUGHOUT
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TRACK MICRO AND 
MACRO EVENTS
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AND 
CONVERSIONS
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NO MORE 
OF THIS…
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JUST 
SWITCH 
IT ON!
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& DON'T FORGET THE 
VISUALIZATIONS
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YOU'LL SEE 
FAR MORE
GRAPHS
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THEY’RE 
CUTER
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& MORE  SOPHISTICATED
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EASILY IDENTIFY 
OUTLIERS
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WHY NO 
STATIONARY?
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CREATE YOUR OWN 
VISUALIZATIONS
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IF DATA STUDIO

&

CUSTOM 
DASHBOARDS

HAD A BABY.
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BUILDS LIKE 
DATA STUDIO

LIVES IN GA4
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COMPLETE 
WITH 
PREDICTIVE
ANALYTICS
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SEGMENT 
OVERLAP 
WITH
PREDICTIVE 
ANALYTICS
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REMEMBER  THAT 

STATIONARY?
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CREATE  CUSTOM SEGMENT
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CUSTOM
STATIONARY  SEGMENTS
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WHERE IS  THE  ISSUE?
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+

RIGHT  CLICK  REFERRAL

ADD SOURCE
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1 & 2  ARE  THE  ISSUE
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MORE AI
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IS GOOGLE 
TELLING US 
SECRETS?
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INDUCTIVE 
REASONING
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WHAT 
EXACTLY IS 
GOOGLE 
TRACKING?
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WE SEE A FEW NEW 
METRICS
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NOTICE ANYTHING MISSING?
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HOW IS "ENGAGED" DEFINED?
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NEW KPIs

10  SECOND SESSIONS

2  PAGES/ SESSION

CONVERSION
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FUTURE OF MARKETING?

INCREASED  FOCUS  ON  RETENTION

OMNI-CHANNEL  MONETIZATION

DESTINATION  VS.  PIT-STOP
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DESTINATION

PIT -STOP

PIT -STOP

PIT -STOP
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START  TRACKING  GA4 + UA

USE  VISUALIZATIONS  TO  SPOT  TRENDS  
&  OUTLIERS

CREATE  CUSTOM  REPORTS,  EVENTS, 
& CONVERSIONS
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THANKS A 
BUNCH

GET IN TOUCH

beastanalyticsco.com/mozcon

SITE

brie@beastanalyticsco.com

EMAIL

@brie_e_anderson

TWITTER


